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The material that follows is a presentation of general
background information about the Bankôsactivities current
at the date of the presentation, 25 June 2001. It is
information given in summary form and does not purport to
be complete. It is not intended to be relied upon as advice
to investors or potential investors and does not take into
account the investment objectives, financial situation or
needs of any particular investor. These should be
considered, with or without professional advice when
deciding if an investment is appropriate.

Disclaimer
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Speakerôs Notes

Å Speakerôs notes for this presentation are 
attached below each slide.

Å To access them, you may need to save the 
slides in PowerPoint and view/print in 
ñnotes view.ò
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Agenda

Â Technology drivers

Â Key technology opportunities

Â Making it happen
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Business Goals

To be 

the best 

brands in helping 

customers 

manage and 

build wealth

Develop offshore

opportunities

Global best-practice costs

Best Team

Attract more customers 
& more revenue per 

customer

Best value service 
through 

innovation &  on-line 
leadership

Strategic Vision

The Group strategic vision and business goals

Technology

a major

enabler
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Mandatory business requirements

Service anywhere, anytime, 

anyhow

Absolutely secure

Self service

Immediate information 

availability

Market of one

No paper

Single customer ID

Knowledge driven

Efficient & Effective Process Flows


