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InVestors or potential investors and does not take
INto. account the investment objectives, financial
situation or needs of any particular investor.
These should be considered, with or without
professional advice when deciding If an

Investment is appropriate.
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Cands EnvirenmentintAuStialia

* Re-regulation/competitve dis-equilibrium




Growth In EFTPOS Terminals
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Source: RBA Bulletin - Table C.5 atend June ‘




millions per month

Debit & Credit Card Transactions
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$millions per month

Value of Debit & Credit Card Transactions
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Credit Card Balances Outstanding

70000
60000
S10(0[0]0)

40000

$ Millions

30000

20000

10000

Advances Outstanding Limits Outstanding

Source: RBA Bulletin - Table C.1




REGUIALO Y ENVILERMERT

— “lack of competition in credit card market and between payment
networks more generally”

¢



RBA'S position

ree month consultation process
* Final decisions mid 2002 (indicative)
* Implementation late 2002 / early 2003 (indicative)

¢



portion of statementing, remittance processing and collections
costs

return on capital
cost of implementation and compliance
GST on interchange fee itself
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Regression of Australia towards a cash based society??
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RPOSSIBIENTMPACTIS Oiiregulatery reviews

 Reduced interchange income to issuers
 Reduced interchange expense to acquirers
* Potential risk of ‘contamination’ of payments system

« Higher cardholder fees

 Reduced investment

* Less funding for loyalty

* Regulated competitive disadvantage with “closed”

schemes

* Pressure on commercial cards




CleSedversusiepentioyalty/SCHEMES

\/ Interchange

A Cardholder Fees \v Loyalty

vV MSF

Merchants express
dissatisfaction with AMEX MSF

Which weakens Consumers commence
this response migration to AMEX

Overtime, AMEX

AMEX Response / Impact
“a long and uncertain
time” after open scheme

N/ AMEX Profit or higher fees / :
impact

WV Loyalty




WiInRErSintthenewreqgulate iy envireniment

— broad portfolio of merchants




PLOTI I ADRVENRS

Number of ATMs

Merchant turnover Acquiring
MSF

“On-us” transactions

Loss/Fraud rates
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CBACards - \Vision andiStrategy.

« Packaged offerings
e Focus on ROTE, service and alliances




CBANCardS=aiscalehlsiness

True Awards

Woolworth's Ezy Banking alliance

Partner relationships
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— loss management
— loyalty costs
— convergent business models

 CRM/relationship packaging

« Service
e Distribution management




ACOUINNG Sifategy:

 New markets
 Support customer move to online
 Drive down losses
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