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You should know...
Brighter magazine provides general information of an educational nature only. 
It does not have regard to the financial situation or needs of any reader and must 
not be relied upon as personal financial product advice. The views expressed by 
contributors are their own and don’t necessarily reflect the views of CBA. As the 
information has been provided without considering your objectives, financial 
situation or needs, you should, before acting on this information, consider the 
relevant Product Disclosure Statement and Terms and Conditions, and whether 
the product is appropriate to your circumstances. You should also consider 
whether seeking independent professional legal, tax and financial advice is 
necessary. Every effort has been taken to ensure the information was correct as 
at the time of printing but it may be subject to change. No part of the editorial 
contents may be reproduced or copied in any form without the prior permission 
and acknowledgement of CBA. 

For more information about the available products and services mentioned in 
this publication – including Product Disclosure Statements, Terms and Conditions, 
Target Market Determinations and Financial Services Guides that are currently 
available electronically – as well as information about interest rates and any fees 
and charges that may apply, go to commbank.com.au.

I used to love booking holidays. When I lived in London,  
I’d plot out the countries we’d visit in the school holidays with 
glee. But after a few years of austerity measures, I’m not sure 
I can throw money at holidays anymore. I want to get away 
but I’m haunted by the opportunity cost. 

Some would say (like my champion saver husband) that 
this is a good thing. I should be more thoughtful about how  
I spend money. And perhaps we’re better off keeping it in the 
bank. But I feel changed by the stress of the past few years 
– and I’m not sure I like it. I’ve always seen myself as a doer. 
The one in our relationship with a bit of vision (aka frivolity) 
who puts great experiences above the more sensible items on 
our financial to-do list. Have I really changed? We unpack 
this notion of money baggage (page 64) – and it’s a great read 
for anyone who relates. 

One of the things that sticks with you after long periods of 
financial pressure is the feeling that everything could come 
apart so easily (probably because it could). One of the best 
ways to tackle that is with knowledge. In particular, financial 
literacy. To that end, CommBank Financial Fitness has just 
launched and it’s an incredible resource available to anyone 
– not just customers – who wants to learn more about how  
to manage money, build wealth and so much more. It’s  
a program that teaches you how to look at your finances and 
make informed decisions about how you spend and save, 
balancing enjoyment today with what you need down the 
track – exactly what I need.
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P H O T O  E S S A Y

Just for kicks
Kerry Neall and other women  
in football share their hopes  

for the future of the sport.
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We all know that community 
sport has the power to 
transform but sometimes 
money gets in the way.  
Dilvin Yasa meets five women 
who have benefited from the 
Growing Football Fund.

K N O W

Photo Essay

Just for 
kicks

PHOTOGRAPHY BY TARYN PITT, TARYN PECK, NIGEL LOUGH + ROHAN THOMSON

If you’ve ever doubted that football is having a moment 
in Australia, the 2024 National Participation Report 
from Football Australia makes for fascinating reading. 
Not only do figures show that football is the country’s 
fastest-growing sport with more than 1.9 million 
participants nationwide (an 11 per cent increase on  
2023 figures), women’s and girls’ participation has 
jumped by 16 per cent. 

Football Australia, supported by CommBank, is 
celebrating the latest round of the Growing Football 
Community Grants, in which 239 clubs and associations 
have been supported with up to $5000. What difference 
can this cash injection make to a club? Five football 
lovers – from players to coaches – share their stories.  
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“Between playing,  
school and two jobs, my  
schedule is pretty tight  

but I love refereeing  
and coaching.”

Despite having just celebrated her 15th birthday, 
Lily Ridout – a student and U16s player for WA’s 
Karratha Glory Soccer Club – works two jobs to 
sustain her passion for football. 

“I started playing when I was four and loved chasing the 
ball around. A few years ago though, I realised I was 
actually really good at the sport and wanted to win.

The biggest issue with football in a regional town is 
the cost of travelling. If we want to play games in Perth, 
for example, we have to travel 1500 kilometres each way, 
which costs a lot of money and it’s even more expensive 
to play overseas. We do a lot of fundraising – including 
hosting barbecues and collecting cans – and we try to 
get sponsors to assist. I work two jobs outside of school 
– working at McDonald’s on weekends and at a physio 
during the week – to afford my trips. I know plenty of 
girls who were good at the sport but had to give it up 
because they couldn’t afford to travel.  

Between playing, school and work, my schedule is 
pretty tight but I love refereeing and coaching the 
younger girls as well. What I’ve found from playing and 
working with people of all ages is that everyone has 
different ideas and points of view that you can learn 
from. I love the physical aspect of playing football but 
it’s nice to be able to find new ways to think on the field 
and apply it to other areas of your life as well. 

Football has given me so many opportunities – I’ve 
played for the WA regional team and got to travel to the 
SingaCup in Singapore and the Malaysia Borneo Football 
Cup. My club will spend the grant money on creating 
opportunities for professionals to come from Perth and 
teach the coaches how to develop players so we can 
become a network of girls helping and empowering girls. 
That will be pretty amazing.”
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Annie Dempsey is a student, assistant coach  
and player for Victoria’s Phillip Island Breakers 
Soccer club, where she plays alongside her 
mother, Andrea. 

“When I think about how much my parents sacrificed 
so I could play football, I know I’m incredibly lucky. 
Living in the country means you often have to drive long 
distances to get to training and games and for seven 
years my dad drove me an hour and 45 minutes – each 
way – four times a week to get to Melbourne. That’s no 
easy feat so I guess it’s fortunate that I was born into  
a family of sports-lovers. They could have just as easily 
said, ‘That’s too much of a hassle.’

I’ve been playing for almost 15 years now and I’ve had 
a couple of chances to play with my mum and my sisters, 
which was the coolest thing to experience. I’ve had so 
much fun playing that now I’m focusing on giving back 
by coaching the U15s. I know mum is big on getting more 
girls into the sport and I want to be a part of that. My 
biggest hope for their future? That more opportunities 
can be created to play locally.”

Chiropractor, kindergarten teacher and mother  
of four Andrea Blair-Dempsey is a female 
advocate for the Phillip Island Breakers Soccer 
Club. She has also been club president, coach, 
secretary and player. 

“You’re never too old to take up football. I started playing 
at 38 after my husband nominated me to play keeper for 
the adults’ team one afternoon. Although I’d watched 
our kids play, I was blown away by how much I enjoyed 
being on the field. There was a nice mix of ages and we 
went on to win the grand final that season so I was 
hooked. I served as club president for four years and 
now run a program called Go Soccer Mums to get as 
many women involved in the sport as I can. 

We’re going to put our Growing Football Community 
Grant towards training more female coaches as well as 
uniforms for our new U15 girls’ team. Last year, we had 
30 women – many of whom had never played football 
before – register with our social program. If we can see  
a similar increase in representation in other areas of 
the club, that will make me very happy.”
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Kerry Neall, a public servant and grandmother of 
five, is the team manager for Burns Football Club 
in the ACT’s Kambah.  

“When I was growing up, there was this idea that girls 
played netball or softball and boys played cricket, rugby 
or football. Football was uncommon for girls and, even 
though I dabbled in it, I didn’t get back into the sport 
until my daughter began playing at a young age and  
I was asked by some of the other mums to have a go. 
Initially, I viewed the sport as a way to meet other parents 
but the minute I got onto the field I remembered exactly 
why it’s called ‘the beautiful game’ and here I am still 
playing some 25 years later. 

I play football throughout the year and the ladies  
I play with vary in age from early 20s to over 60s. So 
much of this sport is about the social aspect. We train 
and play each week but we also organise club events, 
which is particularly important this year as the club 
celebrates its 100th birthday. A lot of clubs are focused 
on the National Premier Leagues but what I’ve loved 
about Burns FC from the beginning is that everything 
revolves around its players and the community. 

I don’t think anyone could have predicted the impact 
that the CommBank Matildas have had on women’s 
football but while the sport is growing, we still have our 
share of challenges. The average cost for a female to 
play here in the ACT is roughly $500 a season and if 
you’re already paying for your kids to play a sport, it 
often means that the parents go without. At Burns FC, 
we used our grant money for advertising, holding special 
events and to subsidise fees significantly for our female 
players to attract more members to our club and to the 
sport. Our aim last year was to increase participation 
in the women and girls’ space by introducing another 
ladies team. We achieved that goal and want to see more 
growth in 2025.” 

Elise Smith, a pharmacy manager and mother of 
four, wears many hats at the Pitt Town Pirates in 
Sydney’s north-west, from vice president and 
registrar to coach. 

“I still remember the moment I realised that society had 
very clear ideas about what football should look like. As 
a kid, I was the only girl playing in a boys’ team and, 
even after I was told this wasn’t right, I kept at it because 
I knew I was as good – if not better – than many of my 
teammates. Back then, we didn’t have female role models 
– my heroes were Lionel Messi and Cristiano Ronaldo 
– so I’m thrilled that today’s generation have the likes 
of [CommBank Matildas] Mary Fowler and Ellie 
Carpenter to look up to. They can concentrate on playing 
– not proving themselves. 

Although I played for many years, I didn’t get into 
coaching until my children started playing. Once  
I started coaching the U15 girls and I saw the difference 
having a dedicated coach could make – not only to their 
football skills but in their lives – I knew I’d found my 
passion. Now I coach teams, train other coaches and do 
all the little things, from washing uniforms and 
registrations to setting up the fields. Every week is 
different and although my job keeps me busy, my kids 
– two of whom play at a representative level – help me 
set up the fields at 7am and pack up at 6pm. My goal is 
to get girls to fall in love with the sport so that they’re 
still playing as women. 

This grant is a game changer for us because it means 
we can pay for a much-needed female development 
program focused on reducing injuries and creating a 
safer environment in general. For so long I was ‘one of 
the boys’ but I don’t want it to always be that way and  
I would say that’s true for most of us.”
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Social media is a wonderful  
way to connect with people we 
love and it can even introduce  
us to new friends worldwide. 
But it’s also a place where 
emotions can be manipulated 
and our perception of reality 
tricked – and it remains one  
of the most-reported contact 
methods leading to financial 
loss. Staying safe from scammers 
involves equipping yourself 
with knowledge about how they 
operate. Here are some of the 
most common social media 
scams – and how to protect 
yourself from them.

Impersonating people  
you know
If you see a friend request pop 
up from someone you thought 
you were already connected  
with on social media, be wary. 
Scammers can use information 
they can gather from someone’s 
online profile and then request 
contact with that person’s 
friends and family. 

The aim is for you to accept 
the contact, after which the 
scammer may create posts 
asking for money or attempt  
to contact you. They’ll then 
pretend to be the person,  
hoping that you’ll believe  
them and hand over personal 
information or finances.  

If you get a request like  
this, check in directly with  
the person outside of social 
media and ask if they made  
a new account. 

STORY BY MELISSA MASON

Social media scams are  
on the rise. Here’s how to  

spot them before they  
cause real damage.

Stay Safe

The  
anti-social  

network

K N O W
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Phishing
Phishing scams – where 
scammers impersonate a 
legitimate organisation – are 
rising on social media. These 
range from fake profiles of 
reputable companies asking  
for your personal information to 
links sent via direct message that 
aren’t secure and attachments 
that have malware. 

If you’re contacted by a 
business on social media, don’t 
engage. Instead, get in touch with 
the company through a different, 
official method, sourced directly 
through their website. Never 
trust links sent from people  
you don’t know (for example, 
Facebook Marketplace buyers) 
or companies on social media 
and don’t open any attachments. 

Romantic relationships
Meeting people online has 
become one of the top methods 
for finding a romantic partner, 
with more than three million 
Australians using dating apps  
or connecting with people via 
other forms of social media. 
However, romance scams saw 
Australians lose $156.8 million 
in 2024 so while finding love 
online is a worthy pursuit, it 
pays to be cautious. 

Romance scammers will 
build a relationship with their 
target and then when trust is 
secured, solicit money or gifts. 
They may also ask for personal 
details to access your finances 
or solicit intimate photos and 
videos they will then use to 
blackmail you. For this reason, 
if someone you meet online 
doesn’t want to meet in person, 
it’s best to remain cautious and 
refrain from sharing too much. 

1. Turn on multi-factor 
authentication
This requires you to log  
in with your password and 
then use a code sent via text 
or email. It helps protect 
your accounts from hackers 
and is easily turned on via 
the security settings on 
your social media profile.

2. Verify who you’re  
speaking to
When interacting with 
strangers, check their 
profiles before conversing. 
A recently created profile, 
lack of followers and not 
many posts can be warning 
signs of a scam. Reverse 
image search is another way 
to weed out fake profiles 
– drag and drop their 
profile image into Google 
Images and you may find it 
comes from a stock image 
gallery or is connected to 
another individual (and 
therefore may be a case  
of stolen identity).

3. Be selective with what  
you share
Be cautious when posting 
details about your life 
online. Scammers can use 
information like birthdays, 
pet names or family names 
– even interests you have 
– to target you. Reconsider 
whether it’s worth sharing 
in detail or increase your 
privacy settings to limit 
who can see your profile 
and posts. 

Fake sales
Buying and selling items online 
has never been easier and can 
be a convenient and thrifty  
way to pick up everything from 
concert tickets to second-hand 
items. The issue is that scammers 
are also in this space, which 
means you could lose money if 
you aren’t careful.

When buying or selling an 
item on social media, be wary  
of “too good to be true” offers. 
These may look like surprisingly 
low prices for expensive items 
or buyers accepting a listed 
price without seeing the item  
or requesting any further 
information. Ideally, meet 
buyers and sellers in person  
and exchange cash. Tickets are 
best bought through authorised 
reselling channels, as digital 
tickets can be counterfeit.

Quizzes, contests  
and giveaways
Personality quizzes and prize- 
giving competitions can be  
fun on social media but not  
all links are credible. One way 
that scammers are extracting 
money from social media users 
is through these platforms. 

If a quiz asks to access your 
profile information or has 
questions that seek personal 
details from you, such as your 
mother’s maiden name (these 
can be used to determine 
answers to common security 
questions), it’s best not to engage. 
Likewise, if a competition on 
social media requires sensitive 
personal information, it may  
be a trap. 

Staying safe  
on social media

New message

Open

Win a prize!

New offer received!

K N O W
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Spotlight 

Community 
first 

As the CEO of Strong Women Talking, 
Sono Leone Weatherall transforms the 

narrative of financial abuse recovery  
into one of empowerment by creating  

a sisterhood that nurtures healing.

STORY BY STEPHANIE NUZZO + PHOTOGRAPHY BY GUY BAILEY

In Australia, First Nations 
people are about three times 
more likely to have experienced 
financial abuse from a partner. 
CommBank’s second cohort  
of Next Chapter Innovation 
Partners features First Nations-
led and Aboriginal-Community 
Controlled organisations that 
offer culturally appropriate care. 

For Sono Leone Weatherall,  
a Butchulla and Gurrawa woman 
and the CEO of Strong Women 
Talking, the essence of her work 
lies in directing energy towards 
recovery rather than “crisis  
and response servicing” alone. 
Strong Women Talking was born 
in 2014, when Sono identified a  
gap in care provided for families 
experiencing abuse. “There 
wasn’t a culturally safe place  
for First Nations women to 
unpack their stories and lived 
experience or where they could 
take a journey of deep healing 
from the impacts of domestic 
and family violence,” she says. 
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Gathering together
The organisation has since 
grown into something far  
more wide-reaching. “We’re a 
grassroots movement of sisters 
and aunties,” says Sono. “From 
seeing the need for education 
about the forms of abuse and 
the cycle of violence, Strong 
Women Talking has evolved into 
a beautiful, trauma-informed, 
eight-week Healing Journey 
workshop where we unpack 
different topics each week.” 

Following the workshop, 
participants are welcomed  
into the Sisters Connect group, 
which meets regularly for  
arts and crafts as well as visits 
from special services that can 
empower women. This is a space 
to build relationships with others 
who have experienced abuse.  

Strong connections
“I realised early on that you can’t 
just run an educational workshop 
alone,” says Sono. “An important 
part of healing from trauma is 
staying connected. That’s what 
we try to create – a sisterhood.” 
And that sisterhood is committed 
to the care it provides. “We also 
have Elders in residence. They 
run a program called Elders 
Connect, where they check on 
women who have disengaged 
from the group. That way, 
nobody falls through the cracks.” 

Healing work
The impact of Strong Women 
Talking’s work is significant.  
“As the weeks progress, you can 
see such a change. Women come 
away with a lot more confidence. 
We’ve had women come in 
stuttering – in such a heightened 
state of survival mode – and 

over the weeks you see them 
come to life as they’re able to 
regulate and have a voice to let 
out their stories in a safe and 
confidential space with the 
sisters and aunties.”

Despite a community-led 
approach to care, a lack of 
funding limited how far the 
work could go. “We were a small 
organisation with just three  
to four women working part-
time,” says Sono. “Today, Strong 
Women Talking has as many  
as 14 staff members.”

Committed partners
With CommBank’s Next Chapter 
Innovation partnership, the 
outlook is even better. “We can 
get so much more support,” says 
Sono. “It empowers and equips 
us to do the work we love.” 

The partnership has provided 
more than just funding; it’s also 
connected the organisation with 
a mentor who is helping bolster 
its strategic plan. “We want to 
take the model we’ve built and 
be able to offer it into other 
communities – allowing them  
to lead the change as they see 
the need. We believe the new 
educational van we are building 
using the CommBank Next 
Chapter Innovation grant will 
be a great step towards that.” 

For Sono, investment in 
grassroots First Nations-led 
initiatives is vital. “We’re trying 
to break the shame around 
talking about things that keep 
our women oppressed. Because 
every tidda [sister] deserves to 
know what it feels like to be safe, 
valued, loved, seen and heard.”

Visit strongwomentalking.org.au 
for more information. 

What can you do?
TALK about  
financial abuse 
If someone you care about is 
experiencing financial abuse,  
use the TALK model to guide 
your conversation: 

 Trust your instincts

 Ask openly and gently

 Listen actively

 Know the support available

Recognise and Recover
Download CommBank’s 
Recognise and Recover booklet, 
which has been designed to  
help people identify the signs  
of financial abuse and seek 
support. Search CommBank 
Recognise and Recover for  
more information. 

Reach out to the  
Next Chapter Team
Nobody should have to face 
financial abuse alone. The  
Next Chapter team provides 
free, confidential support and 
can connect you with specialist 
services. Call 1800 222 387 
Monday to Friday between 9am 
and 6pm (Sydney/Melbourne 
time), excluding public holidays. 
You can also contact via online 
chat (Ceba) in the CommBank  
app. Search CommBank  
Next Chapter to start today. 

In an emergency or if you’re not 
feeling safe, always call 000.
For confidential information and 
support, we recommend calling 
1800RESPECT (1800 737 732)  
or 13 YARN (13 92 76). These free 
and confidential services are not 
part of Commonwealth Bank.
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“An important part of healing 
from trauma is staying 

connected. That’s what we  
try to create – a sisterhood.”

http://strongwomentalking.org.au


Need to 
crack cash flow 
challenges?
“Knowing our CommBank Business Overdraft can cover 
any unexpected expenses is a weight off our shoulders.”
Sally, Jim Wild’s Oysters. Backed by CommBank since 1979.

🔎🔎🔎 🔎o🔎🔎🔎ank 🔎usiness Overdraft

Eligibility criteria and T&Cs apply. Commonwealth Bank of Australia ABN 48 123 123 124 AFSL.


