How Australians spend on healthcare and what it
means for businesses across the industry.
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—1 Why the
[ i ] insights matter

Pinpointing changes in
healthcare spending can
help businesses adapt and
make better decisions.

@ 2 The data

—— weuse

De-identified healthcare
transactions from approx.
7 million Australians, scaled

to represent the population.

What the
data tells us

Shifts in how much people
pay, how often they visit,
and demand drivers across
the healthcare industry.

A national picture
of health spending

In the year to March 2025, Australians spent more on their health, reaching an annual
average of $3,082 per capita. Total healthcare spending jumped 7.9% year-on-year.

With little movement in the proportion of the population spending on healthcare, people’s
spending habits in this essential category are largely unchanged. However, healthcare now
takes a larger share of household budgets.

Industry-wide spending growth increased well beyond inflation, which rose 4.1% for the
Health group in the 12 months to March 2025",

National year-on-year spending on
healthcare goods and services™

$66.5b
$61.6b

+$4.9b
+7.9%
year-on-year
uplift in
spending

12 monthsto 12 monthsto
March 2024 March 2025

“The 4.1% Health group Consumer Price Index (CPI) refers to the percentage change between the March quarter 2024
and the March quarter 2025 only for this group. The Health group is one of many that comprise the All groups annual
CPI figure of 2.4%, as published by the Australian Bureau of Statistics on 30 April 2025.

“All data is sourced from CommBank iQ, comparing the period from April 2024 and March 2025 to the corresponding
period from April 2023 to March 2024. All figures are based on spend per capita. Healthcare sectors included in this
total are: health insurance, pharmacies, medical specialists, general practitioners, dental services, vets and pet services,
optometrists, physiotherapists, chiropractic services and osteopaths and radiologists.



https://www.
abs.gov.au/statistics/economy/price-indexes-and-inflation/consumer-price-index-australia/latest-release

“w

People are spending more
in every health sector

While the number of Australians spending

on healthcare in the past year has only
changed slightly, people have increased
average expenditure and spent more on each
transaction.

This is common in all sectors with the largest
spending increases seen for general practices,
pharmacies and medical specialists.




|
@
Health insurance
$21.1b total annual spend
+6.5% yoy

+$1,291.7m yoy
$3,088 avg annual spend/person

©

Pharmacies
$14.4b total annual spend
+9.9% yoy

+$1,302.8m yoy
$710 avg annual spend/person

Medical specialists
$10b total annual spend
+9.1% yoy

+$837.1m yoy
$846 avg annual spend/person

| & |

General practitioners

$6.6b total annual spend

+12.7% yoy
+$745.5m yoy
$523 avg annual spend/person

)

Dental services
$5.3b total annual spend

+5.5% yoy
+$278.7m yoy
$775 avg annual spend/person

o,
Vets and pet services
$4.1b total annual spend
+2.2% yoy

+$86.4m yoy
$873 avg annual spend/person

Total year-to-date spending and year-on-year changes
across healthcare sectors’

Optometrists
$2.4b total annual spend
+7.3% yoy

+$162.8m yoy
$407 avg annual spend/person

Physios, Chiros and Osteos™
$1.4b total annual spend
+7.0% yoy

+$95.2m yoy
$429 avg annual spend/person

A

Radiologists
$1b total annual spend
+8.2% yoy

+$77.8m yoy
$459 avg annual spend/person

*Figures included for each sector include:

- Year-on-year percentage increase in spending, comparing the period between April 2024 and March 2025 to the same period a year prior.
- Year-on-year difference in total amount spent, comparing the period between April 2024 and March 2025 to the same period a year prior.
- Average annual spend per person between April 2024 and March 2025.

“Physiotherapists, Chiropractic services and Osteopaths.



Varied spending growth
for States and Territories

Looking at annual healthcare spending
across Australia reveals moderately
different growth trends. Queensland and
South Australia have led national growth,
both recording an 8.6% yearly increase in
industry-wide health spending, whereas the
Australian Capital Territory experienced the
lowest growth rate, at 6.8%.

Total year-on-year spending growth on
healthcare goods and services by location

NT —— QLD

© +7.7% © +8.6%
WA
© +8.0% W

NSW
J © +7.9%
.

oA ACT
S +8.6%
’ VIC © +6.8%
® +7.3%
TAS
® +7.6%



Older Australians lead
spending as youngest
adults pull back

While young families and retirees account for
the largest proportion of overall healthcare
spending, growth rates are influenced by
age. Here, spending among 18-24 year olds
only crept up, and lagged behind annual
inflation for the health group (4.1%)". This
suggests spending declined in real terms,

in line with broader cutbacks amid cost

of living pressures. A fall in spending was
recorded for certain health services, with
18-24 year olds winding back spending on
physios, chiros and osteos™ (-5%), dental
services (-4%) and optometists (-4%).

Older Australians, who tend to have more
healthcare needs, drove spending higher in
almost all sectors. For over 75s, spending
increased most for general practitioners
(+18%), radiologists (+18%) and physios,
chiros and osteos™ (+17%). The only sector
where spending for the youngest and oldest
age groups was on par was Health
insurance, growing 12% for both.

Total year-on-year spending growth on
healthcare goods and services by age

' Health group CPI (4.1%)* |
______ LI

18-24 3.1%

25-34 6.4%

35-44 7.8%

45-54 TEla

55-64 6.9%

65-74 8.9%

1o+ 12.6%

“*As noted on page 2, the Health group is one of many that comprise the All groups annual CPI figure of
2.4%, as published by the Australian Bureau of Statistics on 30 April 2025.

“physiotherapists, chiropractic services and osteopaths.



https://www.abs.gov.au/statistics/economy/price-indexes-and-inflation/consumer-price-index-australia/latest-release

Spotlight on general practice

Spending on general practice records highest
growth as visits climb

54 $97
average annual average spend
visits per person, per visit, up
up 0.6% year- 8.9% year-on-
on-year year from $89

Almost six in ten Australians visited a general
practitioner in the past year, collectively spending
$6.6 billion, up 12.7%. The frequency of visits edged
up, maintaining at an elevated level following a multi-
year rise.

People are visiting more often and spending more
per visit. This reflects elevated demand, rising

costs and a shift towards private billing - keeping
general practices focused on capacity, efficiency and
delivering value through better patient experiences.

Year-on-year change in total spending on
general practice services by location

NT
0% QLD
WA +14%
+11% SA
15%
5% Nsw
+12%

Access to funding can help practices navigate expansion,
manage cash flow and improve the patient experience.
Learn about CommBank Health’s banking solutions here.


https://www.commbank.com.au/business/health.html

Spotlight on dental services

Fewer Australians visit the dentist, but those that
do are in the chair more often

31.9% 24
of people visited average annual
the dentist last visits per person,
year, down 0.8% up 1.4% year-
year-on-year on-year

The almost one in three patients who visit the dentist
now come back more regularly. This, and a 4.4%
annual increase in what they pay per visit to $321,
has helped lift overall spending by 5.5%.

Spending growth on dental services is led by
older generations, with over 75s lifting by 14%.
18-24 year olds were the only group to trim their
purchasing, down 4%.

Year-on-year change in total spending on
dental services by location

NT
5% QLD
WA +5%
+8% SA
%
+9% NSW
+4%

From new fit-outs and chairs to digital imaging equipment,
asset finance can help clinics meet patient expectations.
Learn about CommBank Health’s banking solutions here.


https://www.commbank.com.au/business/health.html

Spotlight on pharmacy

Spending on pharmacies leaps higher,
particularly for online purchases

28% $42
online spending average spend
growth per purchase, up
compared to 6% year-on-year
9.1% in-store from $40

While overall pharmacy sales increased year-on-yeatr,
both online spending and frequency of transactions
saw higher growth than in-store.

While in-store spending is far more common,
accounting for 95.1% of total sales last year, those
buying online spent significantly more each time.
Here, the average online purchase was $101 and
$41 for in-store.

This suggests Australians are filling more scripts and
orders online, potentially drawn to the convenience of
digital purchasing options.

Year-on-year change in total spending on
pharmacies by location

NT
+13% aLb
WA +11%
+9% SA
+10%
° NSW
+10% ACT
+8%
viC — TAS
+9% +10%

Pharmacies can benefit from tools that make it easy
to take and manage payments both remotely and
in-store. Learn about CommBank’s Smart Health for
Pharmacies solution here.


https://www.commbank.com.au/business/health/payment-solutions/pharmacies.html

Spotlight on allied health

Spending on allied health services lifts,
driven by older Australians

5.4 $79
average annual average spend
visits per person, per visit, up
up 0.8% year- 4.1% year-on-
on-year year from $76

Total spending on allied health services, including
physio, osteo and chiro’, rose 7% in the past year

to $1.4 billion. While there was no change in the
number of Australians purchasing, average visits to
providers increased alongside the amount people pay
per visit.

Older Australians spent more in the past year, with
over 75s seeing a 17% uplift. When accounting for
inflation, people between 25-34 contracted their
spending in real terms (+2%), while 18-24s cut back
on allied health spending more deeply (-5%).

“physiotherapists, chiropractic services and osteopaths.

10

Year-on-year change in total spending on
physio, osteo and chrio services by location

NT
8% QLD
WA +5%
+10% SA
10%
+10%  Nsw
+6%

While patient numbers remained steady, revenue per
patient has risen. That is likely to make retention and the
overall experience an ongoing focus among providers.
Learn about CommBank’s Smart Health for allied health
solution here.


https://www.commbank.com.au/business/health/payment-solutions.html

About CommBank Health

Smarter, simpler banking - built for healthcare

CommBank’s national team of specialist healthcare bankers
understand your industry and support businesses across Australia.

Our tailored banking solutions grow with you, from streamlining
payments and financing business expansion to purchasing a property.

Here's how we can help:

Smarter payments

experiences Flexible business lending Personal finance solutions Deep Industry knowledge
Simplify health payments Launch, grow or modernise Fund training to advance Access specialist healthcare
and claims, reach customers your healthcare business your career or access bankers in metro and

and boost productivity with with financing that suits your healthcare-exclusive home regional locations across
CommBank Smart Health. needs. lending. Australia.

\Il

Q Speak to your Business Development Executive

:@ Visit commbankbrokers.com.au

Things you need to know

CommBank Health partnered with CommBank iQ to produce the Health Insights report. All data is sourced from CommBank iQ, that uses Australia’s largest transactional dataset
to evaluate spending behaviours. This includes online and in-store transactions from approximately 7 million Australians.

This analysis is based on CommBank iQ data covering spending in nine healthcare sectors from 01 April 2024 to 31 March 2025 and the same prior period. These sectors
include: general practice, dental services, medical specialists, radiologists, pharmacies, optometrists, physiotherapists, chiropractic services and osteopaths, vets and pet services,
and health insurance. All figures are spend per customer unless otherwise stated.


http://www.commbankbrokers.com.au

This Advanced Analytics Report (Report) is provided by CommBank iQ, a joint venture
between Commonwealth Bank of Australia ABN 48 123 123 124 (Commonwealth Bank)
and The Quantium Group Pty Ltd and is based on information available at the time of
publishing.

The Report is confidential and is provided to you on the condition that you will not disclose
its contents to any third parties other than your directors or employees, without the prior
written consent of CommBank iQ. This obligation will not apply if the information is available
to the public generally (except as a result of a breach of a confidentiality obligation) or you
are required to disclose it by law. The Report is provided subject to the terms and conditions
contained in the Engagement letter and Standard Terms and Conditions.

CommBank iQ has taken reasonable steps to ensure that the information in this Report is
correct and any opinions, conclusions or recommendations are reasonably held or made
as at the time of its compilation but no warranty is made as to accuracy, reliability or
completeness.

To the extent permitted by law, neither Commonwealth Bank and its subsidiaries
(Commonwealth Bank Group) nor The Quantium Group Ply Limited and its affiliates
(Quantium) accept liability to you or any person for loss or damage arising from the use of
this Report. The contents of this Report should not be relied upon by you or any third party in
making business or other decisions. This Report is not a substitute for professional advice.

Any opinions, conclusions or recommendations in this Report are subject to change without
notice and CommBank iQ is under no obligation to, and does not, update or keep current the
information contained in this Report.

The Report has been prepared for informational purposes only and does not take into
account the objectives, financial situation or needs of any particular person. For this

reason, any person should, before acting on the information in this Report, consider the
appropriateness of the information, having regard to their objectives, financial situation and

needs and, if necessary, seek appropriate professional advice.

This Report is not directed to, or intended for distribution to or use by, any person or entity
who is a citizen or resident of or located in any locality, state, country or other jurisdiction
where such distribution, publication, availability or use would be contrary to law or regulation
or which would subject the Commonwealth Bank Group to any registration or licensing
requirement within such jurisdiction.

This Report may contain proprietary data of Commonwealth Bank that is sourced from
Commonwealth Bank’s internal systems and may include, but is not limited to, credit card
transaction data, merchant facility transaction data and applications for credit. This Report
may also include the data from third parties which have been matched to Commonwealth
Bank data. Whilst Commonwealth Bank takes reasonable steps to ensure that its proprietary
data is accurate as at the time of compilation of this report, Commonwealth Bank makes no
representation or warranty as to the completeness of the data, as it may not reflect all trends
in the market. Any reliance on this information is at your own risk.

Any Commonwealth Bank customer data used or represented in this Report is anonymous
and de-identified before analysis and is used and disclosed in accordance with the
Commonwealth Bank Group's Privacy Policy Statement. By receiving a copy of this Report
you acknowledge and agree that you will not use, manipulate or interpret the information to
identify any individual or entity.

All material presented in this Report, unless specifically indicated otherwise, is under
copyright to the Commonwealth Bank Group. None of the Report, its content, nor any copy of
it, may be altered in any way, transmitted to, copied or distributed to any other party, without
the prior written permission of the Commonwealth Bank.

Commonwealth Bank maintains policies and procedures designed to minimise the risk that

officers and employees are influenced by conflicts of interest and improper disclosure of
confidential information.


https://www.commbank.com.au/support/privacy.html
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