INNOVATION EDITION
AUTUMN 2015

003/

Welcome to the
Autumn 2015 edition
of Community CAN
– a hub of knowledge,
news and personal stories,
specifically designed for
our not-for-profit and
community customers.

Mobile innovation
in fundraising
Avoiding online
payments fraud
How to write winning
grant applications

COMMUNITY
Mobile
technology
for giving
Embracing technology to
build a platform for the
future growth of your cause

Not-for-Profit
Sector Banking

CAN
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INTRODUCING Community Can

With Community CAN,
we’re bringing you
knowledge, news and
personal stories from
customers and partners
as well as from within
the Bank. This time we’re
focusing on technology
and innovation and what
it can do for the sector.

WELCOME TO
Community Can.
AUTUMN 2015

Vanessa
Nolan-Woods

As the days
grow colder
we’re delighted
to bring you
the third edition
of Community
CAN, the
newsletter
designed for our
not-for-profit
and community
customers.

General Manager,
Not-for-Profit
Sector Banking

CYBER
SECURITY
Our top tips
for outsmarting
the fraudsters

How you can
harness technology
to secure the future
for your cause.
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Dispelling
the Magic
Money Myth
Forty per cent of
Australian five-yearolds believe you can
use a plastic card to
get free money from
a machine in the wall.
Here’s what we’re
doing about it.

At CommBank, innovation is close to our hearts and at the forefront of
everything we do. And, like you, we recognise that the most important
innovations meet a real human need. Not-for-profit organisations across
Australia are harnessing technology and innovation to drive change and
support those who most need supporting.
In the right hands, innovation can change the world and we hope that this edition
of Community Can gives you some fresh ideas about how to harness its power for
your own cause.
Your feedback on Community CAN is really important to us. This newsletter is for
you and we’d love to hear the topics you’d like to see covered. Please send your
thoughts to rowena.hawksley@cba.com.au with the subject ‘Community CAN’.
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Enabling:

Q&A
Q&A

Vanessa
Nolan-Woods

General Manager,
Not-for-Profit Sector Banking,
CommBank

MOBILE GIVING

Meet Damian Moore,
the newest graduate
of the Institute of
Community Directors.
/ Page 16

Leading
the way in
technology
innovation
We sit down with the
McGrath Foundation
to find out how they’re
using technology to
drive engagement.
/ Page 7- 9

HOW A GRANT
CAN HELP YOU

ECONOMIC
UPDATE

Here’s why you
should consider grants
as a source of funding.

What the new age of
conservatism means
for your organisation.
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Mobile donations
and micro payments

INNOVATIVE:
MOBILE
GIVING

Mobile phones have become
an easier, faster and more
portable way to connect
and transact and this is
particularly the case for
charitable giving.
While there will always be a place for
rattling the charity bucket on a street
corner, traditional fundraising models
are giving way to a new paradigm with
mobile devices providing a powerful
medium to connect people to their
favourite causes.
Incredibly, the Digital, Social and
Mobile in 2015 report showed the
number of active mobile connections
surpassed the total world population
in December 2014. This new platform
for donations has also seen a surge in
micro donations. According to PayPal
data, the average donation size globally
decreased by $0.71 in 2012, while the
number of global donations to not-forprofits increased by 20 per cent.

The rise
and rise of
mobile
technology
for giving
By embracing
innovation,
not-for-profit
organisations
are building
a platform for
future growth
and success.

The world of technology moves so
fast that it’s hard to know which
areas to explore and which to ignore.
Not-for-profit organisations may be
forgiven for being cautious given the
potential for costly mistakes inherent
in trying anything new.
However, the 2015 Innovation Index
– The Australian Not-for-Profit Sector
by Australia Post and digital-giving
provider, GiveEasy, found that today
more than ever, the not-for-profit
sector needs to embrace innovation.
Now is not the time to put our heads
in the sand.
The traditional fundraising model has
evolved. People are less motivated by
the act of donating, preferring

to engage more and be part of the
experience, creating a meaningful
connection with their cause.
In addition, traditional methods of
fundraising such as mail-outs are
becoming less relevant, with people
relying more and more on social media,
email and mobile communication to
stay connected.
The number of ways that not-for-profits
can engage with their supporters
may be increasing, but the funds
people have available to donate are
unfortunately not. To stay relevant and
ensure they get a share of the donation
‘pot’, not-for-profit organisations
need to embrace innovations that will
transform the way they engage with
their communities and how they
gather funds.

This trend is also playing out locally.
GiveNow Executive Director Kylie
Cirak said that while a record 10,841
donations were made through this
online platform in December 2014,
the average donation had decreased.

transparent and easy way of making
a donation in that very moment.
Today we live so reactively that we
need the tools offered by mobile
technology to immediately respond
to a need or cause.

Donors using GiveNow, which lists
more than 3000 not-for-profit causes,
gave an average of $101.43 during the
Christmas giving rush, compared with
a December 2013 average of $105.62.

In fact, studies have proven the most
effective fundraisers use more software,
communication channels and payment
options than do their less effective
peers, and there is a direct link between
how innovative an organisation is and
how much revenue it raises.

“We’re recording more, but smaller
donations,” Ms Cirak said.

Many not-for-profit
organisations are adapting
to and leveraging the trend
towards a higher volume of
smaller donations.
According to Elizabeth Kessick, Head
of Insight for online donations platform
Just Giving, people often use their
mobile devices for filling in spare time,
browsing and viewing. So when you
see something that compels you to
donate, you want to have a safe,

CommBank
and mobile
payment
innovation
Improve the experience at the
point of payment. With this in mind,
we have created a powerful open
platform, called Pi, which allows
customers to develop their own
apps to customise the payment
experience on our handheld mobile
payment devices, including Albert.

Albert is CommBank’s clever new
EFTPOS tablet. At its core, Albert
is a secure merchant terminal with
a touchscreen, but with the Pi
platform the possibilities are endless.
Together, Albert and the Pi platform
offer a portable touch-interface
with a high level of functionality and
customisation. It can be anything from
an inventory management system to
the way you manage your supporter
program, to the way you take
donations at your fundraising events.

Being able to send small donations
using mobile technology creates a
form of ‘impulse giving’ where not-forprofit organisations can use emotive
images and messages to create an
emotional connection that motivates
and empowers people to donate on
the spot. It also shows the community
that these organisations respect how
people want to donate in a way that is
relevant, yet easy and secure for them.

CommBank recently conducted a
testing and development program
with Albert which resulted in the
development of a range of apps for
the Pi platform. One of these was
the Charity Giving app, tested by the
McGrath Foundation during the ‘Pink’
cricket test held at the SCG in January
2015 (see our McGrath Foundation
story of the following pages for
more details). The event offered an
opportunity to find out how spectators
in the stands and corporate boxes
could be engaged to make cash-free
micro-donations in the ‘spur of the
moment’ while feeling inspired and
motivated by the charity event.
This is just one example of how Albert
and Pi can be tailored to support the
needs of our not-for-profit customers.
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ENABLING:
Economic
update

The new age of
Conservatism
There is one economic
theme above all others that
drives the fortunes of the
not-for-profit sector. That
theme is conservatism.
Whether we are talking
about consumers or
businesses, the dominant
mood now is of caution.

Economic update
from Craig James,
Chief Economist,
CommBank

In part we can trace the origins of this
mood to the global financial crisis in
2008. But among consumers, more
conservative financial practices began
to emerge just over a decade ago –
about the time that Generation Y
started to become a force in the
economy. Over 2003 and 2004,
growth rates of average credit card
balances started to ease and the trend
started to accelerate from late 2008.
Conservatism clearly has implications
for not-for-profit organisations.
It causes consumers and businesses
to be more selective in spending,
including on donations, subscriptions
and fees. More emphasis tends to
be placed on value for money in
purchases of goods and services,
including education, aged or
community services.
Interestingly the adoption of more
conservative financial practices in the
past six to seven years has occurred

despite generally positive economic
circumstances. The record-breaking
economic expansion has continued;
unemployment has remained relatively
low; prices for homes and shares have
continued to rise; and wealth levels
repaired, returning to record levels.
Certainly the economy has grown at
a sub-normal pace over the past year
while unemployment has trended
higher – but they are more recent
signs of soft economic conditions
in an otherwise generally favourable
environment.
Financial conservatism has certainly
been evident in consumer attitudes
to credit cards. Until mid-2003 credit
card debt was rising at a double-digit
annual rate. Growth rates of credit
card balances slowed to the 5-7 per
cent region through to late 2008 and
then turned negative in mid-2009.
Credit card debt has grown at a slower
rate than inflation for the past three
years. In fact in December 2014 the
average credit card balance was up
just 0.5 per cent – well below the 1.7
per cent rate of inflation. Consumers
have opted to pay outstanding debt
on credit cards by the due date.
They have shunned cash advances.
To make purchases, debit cards have
been preferred to credit cards.
While the latest data shows that
Aussies are again comfortable
using credit cards – and paying off
by the due date – the new age of
conservatism hasn’t ended. Aussie
consumers are getting savvier day by
day about their use of credit and debit
cards. And there is strong evidence
that savings from lower petrol prices
are being used to cut credit card debt
even further.

More broadly, Aussie consumers
have also been saving more. In early
2004, the household saving ratio was
negative. It then lifted to 2.5 per cent
on average through to 2008. And the
household saving ratio hit 12 per cent
in late 2008 – the highest rate in more
than 20 years. Saving currently stands
at almost 10 per cent of income.
And businesses over the past few
years have also become far more
fiscally conservative – reluctant to
borrow, invest and spend. Dramatic
changes in the global and domestic
business environments have no doubt
been a key driver of caution.

In the latest profit-reporting
season, companies have
confirmed that they want
to maintain cash levels
despite finding it tougher to
generate revenues and grow
profits. If there is one area
where Corporate Australia is
seemingly relaxed about using
scarce dollars, it is in returning
money to shareholders, mainly
through dividend payments.
With consumers, businesses and
governments keeping tight control
over their purse strings, not-for-profit
organisations have to pay even greater
attention to driving efficiencies and
building positive awareness, to stand
apart from other potentially worthy
causes – causes that are increasingly
your competitors.

Leading
the way for
technological
innovation
in fundraising
The McGrath Foundation
understands the importance
of innovation and technology
for fundraising success.
INNOVATIVE:
TECHNOLOGY
The McGrath Foundation is a name
synonymous with raising breast
cancer awareness in Australia.
In 2015, it will celebrate ten years
of placing McGrath Breast Care
Nurses in our communities.
But perhaps less well known is
the McGrath Foundation’s position
as a market leader when it comes
to identifying and adopting
innovative ways of fundraising and
using technology in its operation.
This strategy has created a platform
for success and helped to define
the direction of this forward-thinking
not-for-profit organisation.
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Innovation-driven charity
McGrath Breast Care Nurses help
families in Australia through breast
cancer by providing free advice,
support and care. There are currently
102 McGrath Breast Care Nurses in
communities around Australia who
have supported 33,000 families
through breast cancer. The goal of
the Foundation for 2015 is to increase
the number of McGrath Breast Care
Nurses to 110 and, in doing so,
support 10,000 more Australians
through breast cancer.
To expedite this goal, being early
adopters and technologically-savvy
is part of a wider philosophy nurtured
by the Foundation.
“Culturally we are an
innovation-oriented charity,”
says Petra Buchanan, CEO of
the McGrath Foundation.
“Every employee at the McGrath
Foundation strives to embrace
solutions that make us dynamic
and efficient. From ensuring our
operations are as effective as
possible, to improving how our
nurses meet the growing needs
of families experiencing breast
cancer across Australia.”
“We’re constantly looking for new
tools, systems and modes of thinking
that allow us to increase transparency,
knowledge sharing and automation.

This includes how we communicate
with our nurses, our employees and
our supporters, and how we seek
more innovative ways to fundraise.”
This strategy is reflected by the
inclusion of the McGrath Foundation
in the 2015 Innovation Index – The
Australian Not-for-Profit Sector, which
found that now more than ever, there
is an imperative within not-for-profits
to respond to consumer preferences
and to prioritise innovation.

Technology leads the way
When the McGrath Foundation was
first established, its Ambassador and
Director, Tracy Bevan and co-founder
Jane McGrath would handwrite
receipts from their base in Tracy’s
home, and they kept their supporter
database on an Excel file.
Fast forward ten years to today, and
the operation couldn’t look more
different. Today the Foundation is
always identifying innovative ways to
improve operations and processes.
From online donations and receipts
for ease of donating, to a new
sophisticated supporter relationship
management (SRM) system for
managing, segmenting and growing
the supporter base – technology
has been cleverly integrated into the
Foundation’s core operation.
However, the essence and values of
the Foundation remains unchanged.
“The personal touch is still important
to us and technology even helps

with this,” adds Ms. Buchanan.
“To be able to send handwritten thank
you cards or to make a call to people
who carry out fundraising events
for us requires a holistic view of our
supporter data.”
The events and fundraising
undertaken by the Foundation have
traditionally been very community
based, with priority placed on
donation collection and community
engagement. The use of technology
has allowed the Foundation to
achieve greater results and create
a more effective channel for
communicating with supporters.
Online fundraising platforms like
Go Fundraise have made it easier for
people to donate, and social media
channels enable McGrath Foundation
supporters to share their stories
and encourage others to join their
fundraising efforts. The Foundation’s
community-focused events such as
Pink Stumps Day and their signature
“High Teas” lend themselves perfectly
to this sort of ‘sharing’ online.
The Foundation has also recently
taken their first foray into gamification
for fundraising with the McGrath
Foundation Digital Cup, a fun,
sharable online cricket tournament
available on smartphones, desktops
and tablets. “The game has created
a platform which can be built upon for
future applications for fundraising and
supporter engagement,”
says Ms Buchanan.
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Albert in action
As a not-for-profit
organisation embracing
technology and innovation,
The McGrath Foundation
can be even more effective
in fundraising – and therefore
make a bigger impact on
its community.
For more information about
the McGrath Foundation
head to their website
(mcgrathfoundation.com.au).

Albert is CommBank’s
first next-generation
EFTPOS tablet - a portable
device that runs off Wifi or
3G, and takes secure card
payments anywhere.
He also runs apps designed
to take donations and print
tax receipts on the spot.
In 2015, with Albert in the final stages
of customer testing, we needed a
partner who could put the device
to work in a challenging scenario.
By partnering with the McGrath
Foundation, we were able to test
Albert and help raise funds for their
incredible work.
The McGrath Foundation was equally
excited about the opportunity to
trial this new technology. “Each year
we look for ways to improve the
donor experience and make it easy
for individuals to contribute to our
cause,” says Ms Buchanan.
“So when CommBank told us about
Albert we jumped at the chance to
test the device out.”
And as the McGrath Foundation is
an official charity partner of Cricket
Australia, the iconic CommBank Pink

Albert makes it easy
to collect out-andabout donations.

Cricket Test at the SCG
in January 2015 provided the
perfect opportunity to leverage
this partnership.
“It’s a fast, simple and reliable way for
people to donate to the Foundation
while out enjoying a day at the
cricket,” suggests Ms Buchanan.
So the Albert devices ‘padded up’
and went to the final cricket test
match between Australia and India.
Armed with these devices, a band of
CBA volunteers walked the stands of
the Sydney Cricket Ground and the
corporate boxes, collecting donations
for the McGrath Foundation.
A charity app was custom-designed
for the test match and set up on
each Albert device to take donations
by card, and issue tax receipts for
card and cash payments that could
be emailed on the spot as well
as printed.
In a small but significant way,
Albert helped the McGrath
Foundation to raise funds during
the January Pink Test in Sydney,
with the technology proving
particularly popular with the
corporate box supporters.
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INNOvATIVE:
PROTECTION

It’s your responsibility
to keep your data safe,
and just as importantly,
your supporters’
data safe.
Online risks can include the theft
or loss of your organisation’s
data, loss of funds, damage to
your computers, smart phones
and other systems, and even
damage to your reputation.
The good news is there are
a number of easy things that
you can take to help your
organisation stay secure online.
Here are our top six…

1.

Have a person
responsible for cybersecurity and privacy in
your organisation.
If you have an IT manager, he or she
should already have this firmly in
hand. If not, there may be someone
in your team with a natural interest
in the subject. This person can be
responsible for ensuring software is
updated, resetting passwords and
keeping data backed up. They can
also keep a keen eye on the latest
cyber threats and make sure everyone
else is in the loop.

2.

Know what your
digital assets are.
These will include data and physical
assets like desktops, mobile devices
and networks. They could also
include assets run by others including
externally hosted websites, payment
services and Software as a Service
(SaaS) providers (including ‘cloud’
services). Make a list. Check it twice.

3.

Have a plan.
Create a customised security plan
to protect the assets that you have
identified. There are a number of online
tools that can assist you with this,
such as the Australian Government’s
Stay Smart Online business
assessment questionnaire.
Review your plan at least once a year
or whenever there is a significant
change to your organisation.

Preventing
online fraud

4.

Beware of malware.
Malicious software (or ‘malware’)
is used to gather private information,
disrupt computer operation or gain
unauthorised access to computer
systems. To reduce the risk of being
exposed to malicious software:
– b
 uy good anti-virus and antimalware software – a modest
investment now could save you
big dollars in the future
– k eep software, especially operating
systems, up to date and patched
– think twice when clicking on
links in emails and website
pop-ups – especially if the email is
from someone you don’t know or
it seems out of place
– restrict who can install software
on your IT systems – keeping a
tight rein over what goes on your
computer can really help cut down
the risk of malware.

5.

Back up your
data regularly.
If you’re not using a cloud solution,
store the backed up data somewhere
safe – usually outside of the office is
best. Encrypt the data you back-up
and protect it with a strong password.

6.

Keep hackers out.
Secure your wireless network with
the strongest encryption possible.
We recommend using the WPA (Wi-Fi
Protected Access) standard.
Turn your firewall on and check it
regularly. Use strong passwords,
update and patch your software and
back up your data.
To help you navigate the complex
world of cyber security, CommBank
has worked with Our Community to
put together a guide, coming soon,
called Damn Good Advice: Cyber
Security, Privacy and Fraud.
To delve deeper into this topic you
can reserve a copy by emailing
notforprofitsectorbanking@cba.com.au.
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Online
Payment
Fraud

not-for-profit
ecommerce
transactions:

The cheque book and pen is
resigned to the scrap heap
of history and new payment
methods abound. Now we
can make payments online,
pay bills from our phones and
make transfers on the go.
Unfortunately, wherever money
flows, fraudsters can be found
trying to exploit it.

– A high percentage of
fraudulent transactions used
multiple credit cards originating
from the same email address

Luckily, technological advances
are outpacing the fraudsters.
CommBank is now partnering with
ACI to offer online payment fraud
solution, ReD Shield. ReD Shield
is a real-time cloud-based solution
that provides instant decisions on
eCommerce and mCommerce
transactions, detecting domestic
and cross-border payment fraud
across all payment types.

ReD Shield looks at all the elements
received in the payment information,
including credit card details and
amount but also email address,
mobile phone, IP address and
device identity fingerprint to see if
any element has been associated
with fraud globally. If the transaction
triggers an alert, it will be denied and
the fraudster is thwarted.

– Over half of fraudulent
transactions had a single digit
first name and/or gibberish in
the first name

– A significant number of
fraudulent transactions were
from free email domains
– The majority of payments fraud
was for transactions under $10

To find out more about
ReD Shield and how
it could benefit your
organisation, talk to
your CommBank
Relationship Manager.
Visit commbank.com.
au/security for more
information on how to keep
your banking information
and payments secure, and
a free six-month trial of
McAfee internet security.
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ENABLING:
FUTURES

GRANTS:
Everything you
need to know
Fundraising is at the heart of most
not-for-profit organisations – it’s
what enables an organisation to
do what it does best – help others.
Yet as heads are scratched
looking for new and imaginative
ways of fundraising, grant seeking
is often overlooked. Why is this?

– G
 rants can provide significant
amounts of funding for your
work – enough to actually make a
difference or complete a project.

It could be the perception that
the application process is too
challenging or time-consuming.
Or the belief that there is ‘no chance’
of being successful and that grants
are intended for other types of
organisations.

How to make a
successful grant
application

Whatever the reason, you should
know that grant seeking is one of
the most efficient and effective ways
of raising funds for not-for-profit
organisations. In fact the government,
philanthropic trusts and foundations
provide millions of dollars in grant
funding to the community and not-forprofit organisations each year.
Your organisation could get a piece
of that pie.

Why grants?
– A
 grant saves time and money –
submitting an application requires
far less time, resources and effort by
the not-for-profit organisation than
organising other fundraisers, and
the payback can be significant.
– O
 ften, in small communities, notfor-profit organisations rely on the
generosity of the same individuals
and groups for financial support.
However, grant funding brings in
new money from beyond regular
support circles.
– W
 inning a grant not only boosts
morale but also shows your
organisation that you’re on the right
track and gives you confidence to
apply for further grants.

– T
 here are no barriers stopping
you applying for funding programs
if your group meets the criteria.
You have to be in it to win it.

– F
 ind a suitable grant for your group
– Easy Grants fundingcentre.
com.au/easygrants is a useful
publication from Our Community
(ourcommunity.com.au) that
provides a comprehensive and
current database of grants available
in Australia. Remember to do your
research to ensure your organisation
meets the eligibility criteria for the
grant you’re interested in.
– R
 esearch your grant maker –
this is really important to help you
understand the types of projects
they’ve previously funded.
Then make contact with them,
get to know them and let them get
to know you as the face of your
not-for-profit organisation. Ask for
advice and any information that may
assist with your application – but
don’t overdo it, keep it respectful
and professional.
– A
 pplying for the grant – get your
team together, and get organised.
Grant seeking is going to take some
of your time and that of your Board.
When writing the grant application,
even though there may be many
contributing to it, one person should
oversee the entire application
process to make sure it flows
and that nothing is omitted. Don’t
forget to edit your draft and identify
questions and gaps.

If your not-for-profit
organisation is looking
for an effective and
efficient way of raising
funds quickly, then
look no further than
grant funding.

For help with submitting an
application, the Funding Centre
fundingcentre.com.au has a
step-by-step guide – Winning Grants
Funding in Australia.
– F
 ollow-up – if you’re successful
in securing a grant, you should
establish and maintain a meaningful
relationship with your funding
organisation. This can be done
through providing regular reporting
and project updates, inviting
supporters to special events and
functions, acknowledging their
support on all project publications
and respecting the role they’ve
played in this venture.

Top tips

from those that know?
– No man is an island – make
sure there are clear links to
community groups detailed in
your application, and show how
they will benefit.
– Applying for a smaller number of
strategic grants is better than a
scattergun approach for a larger
number of diverse ones.
– S
 uccess breeds success –
a proven track record in
applying for grants will help with
subsequent applications.
– R
 ead the guidelines and don’t
stray from the application format.
This is not the time to be creative.
Answer everything and be honest
and upfront.
– K
 eep it real – don’t be too
ambitious for what your
organisation is capable of
achieving. Likewise, play fair
and be transparent.

Where to
get help?
Our Community’s Funding Centre
website (fundingcentre.com.au) is the
best source for identifying potential
grants funding opportunities.
It tracks federal government, state
government, local government, and
philanthropic and corporate grants.
Winning Grants Funding in Australia
is an immensely helpful step-by-step
guide on applying for grants and
is also available from the Funding
Centre website.The Funding Centre
also conducts training workshops on
a variety of different grants topics.

The CommBank
Community Grants
Program
In 2014, we supported more than
230 community organisations thanks
to the generosity of almost 13,000
CommBank staff who donate to
the Staff Community Fund. In 2015,
we’re pleased to be able to award
$2 million in individual grants of up to
$10,000 to youth-focused community
organisations across Australia.
Although applications have closed
for the 2015 Community Grants
program, applications for 2016 will
open early in the New Year and you
can register your details at www.
commbank.com.au/grants.

Now it’s your turn...
We’re offering a free spot on the halfday seminar ‘Introduction to Writing
Winning Grant Applications’, run by
the Institute of Community Directors
Australia (ICDA), the training arm of
Our Community. Five runners-up will
also win a copy of Winning Grants
Funding in Australia.
To enter, email
notforprofitsectorbanking@cba.
com.au before the closing date
of 9 May 2015 and answer the
following question:
In 30 words or less, why do you
want to win a place on this course?
Please include the following
in your email:
Full name / Organisation / Phone /
Email / Answer (30 words or less)

Grants
in action –
How a grant
can help...

At CommBank, we’re proud to help the
community through our Staff Community Fund
Grants Program (commbank.com.au/grants).

CanTeen was a successful
Community Grant recipient with a
great story to share. They support
young people experiencing the
physical, emotional and practical
impacts of living with cancer.
CanTeen has been running camps
and retreats for more than 30 years.
These provide respite for young
people affected by cancer and offer
support from peers, social workers
and youth support workers through a
range of workshops and recreational
activities. During 2014, the CommBank
Community Grant supported a threeday CanTeen camp.

“Linking young people to resources
that are going to help get them through
their cancer experience is one of the
most important outcomes for the
youth who attend,” says Angie Elder,
CanTeen’s Division Manager for Sydney
and Central NSW. “We help them create
and identify external resources like
support networks, and also the internal
resources and strengths they have that
will sustain them through the hard times.”
This is just one of the many examples
of how grants such as CommBank’s
Community Grants Program can help
not-for-profit organisations to make
a difference.
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Believe
it or not...

ENABLING:
StartSmart

What do your
kids believe
when it comes
to money?

Dispelling
the magic
money myth

40% of five
year olds

An additional $50 million in funding
for financial education programs.

believe you can use a plastic
card to get free money from
a machine in the wall

33% of five
year olds
believe there’s someone behind
a wall who gives your parents
money when they put their
plastic card in a cash machine
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Recent CommBank research
has found that forty per cent of
Australian five-year-olds believe
you can use a plastic card to
get free money from a machine
in the wall.
Just as technology is changing the
way we manage money, it’s changing
the way our children understand
money.

In particular, we are doubling the
reach of our StartSmart program,
which delivers free financial literacy
workshops to school children and
vocational students.
One million kids have already booked
a StartSmart workshop since 2009,
with the program set to double its
reach by 2016, allowing more than
500,000 children to complete the free
financial literacy program each year.

It’s CommBank’s belief that a
financially literate community leads
to a more prosperous society. With
this in mind we recently announced
a commitment to invest a further
$50 million in our financial education
programs over three years.

The new StartSmart program will
include an enhanced curriculum
focused on both digital money and
traditional financial literacy skills,
following CommBank research
showing that our increasingly
cashless society is impacting the
way children understand the value
of money.

According to
the research:

It’s clear that financial
education for children
must evolve alongside the
increasingly cashless ways
Australians are making
payments. At the same time the
principles of teaching children
about responsible spending
and the need to save for bigger
purchases remain crucial to
developing a child’s overall
understanding of money.

StartSmart uses the talents of worldclass facilitators who visit classrooms
to conduct a series of dynamic,
interactive and engaging workshops
that give students the confidence to
make smart decisions about money.
commbank.com.au/foundation

Our
Financial
Education
programs

18% of seven
Year olds
think that you don’t have
to pay money when you
buy something like a toy or
computer game on a computer

– O
 nly one in 10 (eight per cent)
of parents feel their child fully
understands the value of digital
money
– O
 ne third (35 per cent) of children
don’t understand how digital
purchases are paid for

61% of six
year olds
believe you don’t have to pay
money to watch movies on your
parents’ tablets or smartphone

– O
 ne third (33 per cent) of parents
agree digital purchases make it
harder to teach their children the
value of money.

AIEF Scholarship Students take part in a financial literacy workshop
hosted by CommBank, an AIEF major Corporate Partner.
PHOTO: Damien Milan

Teaching Awards
CommBank’s Teaching Awards reward
those teachers who are working hard to
build their students’ money management
skills, helping them towards a more
financially independent future. This year’s
Teaching Awards open for entries on
11 May 2015.
teachingawards.com.au

Supporting
Indigenous Students

School Banking

We provide educational opportunities
to Aboriginal and Torres Strait
Islander youth and partner with local
organisations to build financial skills in
Indigenous communities.

Since 1928 our School Banking
program has taught generations of
kids how to save. It’s a fun, interactive
way of helping children to be better
prepared to manage their money in
the future.

commbank.com.au/indigenous

commbank.com.au/youthsaver
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Banker, Damian Moore,
manages a portfolio of clients,
supporting their banking needs
from transactional banking to
borrowing to investment.
As one of a growing number of
specialist not-for-profit bankers
across CommBank, Damian is
focused on helping not-for-profit
organisations streamline their
finances and achieve their goals.
CommBank has an industry
accreditation and professional
development program for its
not-for-profit sector bankers.
Damian is the first ever banker to
qualify with a Diploma of Business
(Governance) from The Institute of
Community Directors.
Damian, congratulations on
gaining your diploma, and
earning some more letters after
your name! How do you think this
new qualification will enhance
your work as a not-for-profit
specialist banker?
It is really exciting to be the first
banker in Australia to complete
this program. The diploma has
given me a deep understanding
of how not-for-profit organisations
operate in practice (not just in
theory), and a really strong idea
of the structures and practices
that can be put in place to make
things work even better. This is
essential information for a notfor-profit banker. You need to be
able to understand and speak
meaningfully about the real-life
experience of your clients. It’s
also a really useful qualification
personally, given my community
involvement as a board member
of a not-for-profit organisation.
And I’m sure there will be career
benefits as well!

Who would be your dream
dinner party guests?

What’s the most critical part
of your job as a not-for-profit
specialist banker?
In a word - listening! It’s so
important to listen to the customer
and understand their organisational
structure and strategic plans.
I see myself as the customer’s
advocate within CommBank.
We’re the interface between the
Bank and our customers - it’s our
job to understand the customer’s
needs and then go back to the
Bank and make it happen.
If you could give one general tip
to your clients, what would it be?

I would invite Lou Reed as I think he
lived through such interesting times.
Robin Williams for his incredible
comedic wit; Noel Pearson for
promoting such valuable debate
on indigenous issues; Sean Penn,
because I always found his political
views interesting; and Stephen Fry
because he’s so quick-witted.

Damian Moore
Not-for-Profit
Specialist Banker,
Victoria

I would stress the importance of
good governance, board diversity
and board succession planning.
This includes how the board
is managing the organisation,
how long they’ve been there for,
what their expertise is, and the
relationship between the board and
the CEO. When that’s all healthy
and working well the organisation’s
financial stability and productivity
tend to follow suit. On the flip side,
if the board doesn’t set a strategic
plan that’s appropriate,
the organisation may find it harder
to achieve its mission.
What inspires you?
We’re all so busy these days that
it’s hard to find time to get out
there and help in our communities.
Despite that, we all know one or
two of those fantastic people who
do volunteer their time and skills
– those are the people I want to
emulate. With that in mind,
I volunteer on the board of a local
not-for-profit organisation that
supports children with disabilities
and their families. My fellow
board members seem to have
infinite reserves of energy and
commitment, and with no reward
other than the satisfaction of
serving the community. They are
truly inspirational!

Not-for-Profit
Sector Banking

Email
Visit

NotforProfitSectorBanking@cba.com.au
commbank.com.au/notforprofitsectorbanking
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